
OOrrggaanniizzaattiioonn  NNaammee::  BBuuttttee--SSiillvveerr  BBooww  CCVVBB          AApppprroovveedd  FFuullll  TTAACC  
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PPrroojjeecctt  NNaammee  ::  AAttttrraaccttiioonn  TTeeaarr  ooffff  SShheeeettss                
  
AApppplliiccaattiioonn  CCoommpplleetteedd  bbyy  ::  SSaarraa  RRoowwee  

  
PPlleeaassee  eexxppllaaiinn  tthhee  nneeeedd  ffoorr  tthhiiss  pprroojjeecctt  aass  wweellll  aass  aa  cclleeaarr  oovveerrvviieeww  ooff  tthhee  ccoonncceepptt  ooff  tthhee  
pprroojjeecctt..      NNaarrrraattiivvee  mmuusstt  pprroovviiddee  eennoouugghh  ddeettaaiillss  tthhaatt  tthhoossee  rreevviieewwiinngg  tthhee  aapppplliiccaattiioonn  ccaann  
ccoommpprreehheenndd  oorr  vviissuuaalliizzee  tthhee  ffuullll  ssccooppee  ooff  tthhee  pprroojjeecctt..    NNaarrrraattiivvee  sshhoouulldd  bbee  aa  ffuullll  
oovveerrvviieeww,,  yyeett  eexxpplliicciitt  aanndd  ttoo  tthhee  ppooiinntt..    
 

TThhee  AAttttrraaccttiioonn  tteeaarr  ooffff  sshheeeett  hhaass  bbeeccoommee  oonnee  ooff  tthhee  mmoosstt  rreeqquueesstteedd  ppiieecceess  ffrroomm  
ttoouurriissmm  rreellaatteedd  bbuussiinneesssseess..  IItt’’ss  ccoonnvveenniieennccee  iiss  oonnee  ooff  tthhee  mmaajjoorr  rreeaassoonnss  ffoorr  iitt’’ss  
ppooppuullaarriittyy..  AAllll  BBuuttttee  aattttrraaccttiioonn  iinnffoorrmmaattiioonn  iiss  ccoonnddeennsseedd  ttoo  oonnee  sshheeeett  iinn  ttaabblleett  
ffoorrmm..  IItt  hhaass  aa  bbaassiicc  mmaapp  ooff  BBuuttttee  oonn  ssiiddee  sshhoowwiinngg  llooccaattiioonn  ooff  tthhee  aattttrraaccttiioonnss  aanndd  aa  
bbrriieeff  ddeessccrriippttiioonn  ooff  tthhee  aattttrraaccttiioonnss  oonn  tthhee  ootthheerr  ssiiddee..  WWee  pprriinntt  5500,,000000  sshheeeettss  aanndd  
ddiissttrriibbuuttee  tthheemm  ttoo  aallll  tthhee  bbuussiinneesssseess  aass  nneeeeddeedd..  IItt  iiss  aallssoo  aa  ggrreeaatt  ttooooll  ffoorr  tthhee  
ssuummmmeerr  ssttaaffff  aatt  tthhee  vviissiittoorrss  cceenntteerr..  

  
.   

 
 
OObbjjeeccttiivveess  
IInncclluuddee  tthhee  oobbjjeeccttiivveess  ffrroomm  tthhee  nnaarrrraattiivvee  ppoorrttiioonn  ooff  yyoouurr  mmaarrkkeettiinngg  ppllaann  tthhaatt  
ssuuppppoorrtt  tthhiiss  pprroojjeecctt..  
  

 Increase our Event and Festival attendance throughout the year. 
 Increase overall bed tax funds by 4% 
 Develop 2-3 packages/adventure passes for niche market visitors who 

visit Butte. 
  
  
RReeffeerr  ttoo  tthhee  ppoorrttiioonnss  ooff  yyoouurr  mmaarrkkeettiinngg  ppllaann,,  wwhhiicchh  ssuuppppoorrtt  tthhiiss  pprroojjeecctt..  
 

.  
 

          TARGET AUDIENCE 
  
Geotourist    Those tourists that seek to sustain or enhance the geographic character 

of the place being visited including its environment, culture, heritage, land marks, and 

the well-being of its residents. One quarter of this group resides in the nearby Pacific 

region, and 10% are in the mountain region. Ages ranging from 30 to 65 with annual 

incomes of $60,000 to $100,000 and a four year college education. 

AApppprroovvaall  
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Families/ Boomers  Married couples or singles 35-54 years of age, college educated, 

with children usually less than 18 years of age in the household and household  

incomes of $60,000+. 

  
  
HHooww  ddooeess  tthhiiss  pprroojjeecctt  ssuuppppoorrtt  tthhee  SSttrraatteeggiicc  PPllaann??        
  
■  4.1.a. Use local historic/cultural/tribal attractions as venues for conferences, events, 

and educational seminars. 

Work cooperatively to use historic/cultural, attractions, sites, and guided services as 

interesting venues for meeting and convention receptions/events, and to provide 

exposure and revenue for those attractions/services.” 

 

■ 5.1.a. Create vacation packages, and develop theme itineraries, designed for 

off-peak season niche markets targeted by promotion efforts. 

 “Package lodging with attractions, activities, events, meals, and transportation, 
focusing on off-peak season niche markets…” 

 

  
DDeettaaiill  ppaaggeess  aattttaacchheedd        YYeess((XX))    NNoo  



 
PROJECT BUDGET 

 
PROJECT NAME: Attraction Tear Off Sheet 

 
 

  
State Tourism 
Funds Other Funds Total 

PROFESSIONAL SERVICES       
Production     $100.00       $100.00 
Printing  $1,100.00     $1,100.00  
        
PROFESSIONAL SERVICES TOTAL  $1,200.00     $1,200.00  
        
MARKETING/ADVERTISING       
        
        
        
MARKETING/ADVERTISING TOTAL       
        
TRAVEL       
Personal Car       
Commercial Transportation       
Meals       
Lodging       
Vehicle Rental       
TRAVEL TOTAL       
        
OTHER       
        
OTHER TOTAL       
        
CVB PROJECT TOTAL  $1,200.00   $                            -    $1,200.00 
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